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Information contained in our presentation is intended solely for your personal reference and is

strictly confidential. Such information is subject to change without notice, its accuracy is not

guaranteed and it may not contain all material information concerning the company and/or its

business. We make no representation or warranty, express or implied, regarding, and assumes

no responsibility or liability for, the fairness, accuracy, correctness or completeness of, or any

errors or omissions in, any information or opinions contained herein.

In addition, the information contains projections and forward-looking statements that reflect the

Companyôscurrent views with respect to future events and financial performance. These views

are based on current assumptions which are subject to various risks and which may change over

time. No assurance can be given that future events will occur, that projections will be achieved, or

that the companyôsassumptions are correct. Actual results may differ materially from those

projected. It is not the intention to provide, and you may not rely on this presentation as providing,

a complete or comprehensive analysis of the Company's financial or trading position or

prospects.

This presentation does not constitute an offer or invitation to purchase or subscribe for any

shares and no part of it shall form the basis of or be relied upon in connection with any contract,

commitment or investment decision in relation thereto.
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ǒ ẫ Ⱶ ̆ҹ ΐ ⱬ ⅞ᵬ ‰ ̔

ü ԍ2013 12 31 ̆ ꜚ Ḥ ҹ50.1ַ ᾝ
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2013 2012

48 49

מ 70 64

37 34

( Ҍ ᾣ) ԍ2013 12 31 ԍ2013 6 30

ᴍ 689.7 774.9

‰ ẃ * (%) 44.0% 45.9%

⌐ ** (Ṗ) 7.4 8.9
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¸ ֟ ̔

ü ԍ2013 12 31 ⌠760,000

ü 2014 Ҋ ⱴ130,000 ̆ 2014 ⌠890,000
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